
Here’s an idea.



Then fl
ip it.

What if we take 
everything you know 
about... 
IT networks. Agile IT Solutions. Security. Management. 
Business. Software. technology. Private SD-WAN 
networks. Internal frameworks. Technical support. 
Blaze Cloud. Hosted Infrastructure platforms. Lenovo 
Servers. Cisco Nexus Switches. Microsoft technology. 
Azure. Resilience. High performance. Cloud hosting 
infrastructure. Connectivity. Cybersecurity. Data breaches. 
Ransomware. Operational disruption. Cyber threats. 
Proactive maintenance support. Network security. Unified 
communication systems. Online data back-up. Dedicated 
servers.and analysis. Brand Strategy. Content Strategy. 
Marketing Strategy. SWOT Analysis. Campaign



Push it that way.

Look at it
 th

is w
ay.

See what happens 
when we use the 
power of motion.

MOTION
VIDEOS
UK©



Make visual 
experiences that 

work here.
Even here.Here.

Create something remarkable.
Something that can make a genuine difference to real life people like...



“Their creativity and expertise 
combined to turnaround this brilliant 
animation and meet an otherwise 
impossible deadline. I’m impressed… 
and so is the client.”

Baz Richardson, Creative Director, Bravo Creative.

Internal services

Animation. Graphics. Motion 
design. Storyboarding.  

External services

Characters. Direction. Music. 
Scriptwriting. Voiceover.

From £5,000

https://motionvideos.uk/video/audiens/


“We launched with the videos on our 
main social channels. They look so 
good and we’re really pleased with 
them. Thank you for producing such an 
inspiring piece of content!”

Sarah Mee, Content Manager, Beaverbrooks.

Internal services

Direction. Editing. Graphics. 
Motion design. SFX. Tracking. 
Videography. VFX.  

External services

Music.

From £12,000

https://motionvideos.uk/video/garmin-fenix-6/


“Working with a complex product, I 
was unsure how easy it would be to 
work with Motion Videos UK. I needn’t 
have worried - they just ‘got it’. I was 
amazed at how well the process went.”

Gemma Shackleton, Marketing Manager, M&I Materials.

Internal services

2D. 3D. Animation. Graphics. 
Motion design. VFX.

External services

Models. Music. Stock.

From £7,000

https://motionvideos.uk/video/mivolt


“Scott provided a great service, was 
amazing to work with, and the end 
result was truly amazing. Thank you for 
this Scott.”

Archie Casson, Bold Riders Crew, Bold Cycles.

Internal services

Direction. Editing. Graphics. 
Motion design. Tracking. 
Videography. VFX. 

External services

Music.

From £7,000

https://motionvideos.uk/video/bold-cycles


“We’ve partnered on a few video 
projects now and we have been really 
impressed with the quality of the work, 
creativity and professionalism.”

Natalie Meziani, Producer, Whitenoise Media.

Internal services

Graphics. Motion design. 
Tracking. VFX.
 
External services

Direction. Drones. Music. 
Videography. 

From £6,000

https://motionvideos.uk/video/northwave


“I’ve always been extremely pleased 
with the videos Motion Videos UK has 
produced for us. They just seem to 
‘get’ the brief from the outset and 
understand what we want to achieve.”

Sian Jenkins, Global head of Marketing, SSON.

Internal services

2D. 3D. Animation. Direction. 
Graphics. Illustration. Motion 
design. SFX. VFX. 
 
External services

Music.

From £8,000

https://motionvideos.uk/video/sso-week/


“The final product was delivered on 
time and was exactly what we were 
looking for, and more. Thank you so 
much for your professionalism and 
creativity.”

Matt Frost, Head of Production, Nice & Polite.

Internal services

Animation. Direction. 
Illustration. Motion design. 
Storyboarding.  
 
External services

Music. Scriptwriting. 
Voiceover.

From £6,000

https://motionvideos.uk/video/bbc/


“Working with Scott is great. Not only 
is his work of very high quality, he’s 
very collaborative and is always willing 
to add suggestions on how to deliver 
the best output.”

Gareth Taylor, Senior Account Director, BJL.

Internal services

2D. 3D. Animation. Motion 
design. VFX. 
 
External services

Direction. Music. Rendering. 
Stock. Voiceover.

From £9,000

https://motionvideos.uk/video/basf/


“Scott grasped some difficult technical 
concepts, delivered some really 
engaging videos and was flexible 
around questions, additions and 
feedback.”

Kenan Mustafa, Assistant Chief Engineer, Ricardo.

Internal services

2D. 3D. Animation. Direction. 
Graphics. Motion design. VFX. 
 
External services

Music. Voiceover.

From £6,000

https://vimeo.com/549361179/e482f1c7d2


Your audience, 
and your results, 
are at the heart of 
everything we do.
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3D.

Videography.

Drones.

Graphics.

CGI & VFX.

Editing.

Illustration.

Motion Design.

Animation.

So what do we need?
Well we already have these.



MOVID-20
PROCESSOR

MODEL: 210817-1145
SERIAL: RK78-09DR-HJ67
VERSION: 2.2.1

And this.

1. Objective.

Move forwards by 
working backwards — 
Knowing what you want 
to achieve is the first step 
in creating successful 
video content.

Knowing your target 
audience, what they like, 
and how they think, is the 
essence of developing a 
mindful strategy for 
them.

2. Strategy.

The ‘big idea’ behind your 
video — We develop a 
creative approach that 
will connect your 
audience with your 
objective.

3. Conception.

We write scripts, make 
storyboards, and design 
style-frames to help 
visualise how the video 
will look and feel.

4. Visualisation.

Everything it's made of is 
captured, created and 
designed. Ensuring that it 
doesn’t just look good, 
but delivers the goods 
too.

5. Creative.

This is where the real 
magic happens; all of the 
moving parts are put into 
motion and your idea is 
brought to life.

6. Motion.

Once your video content 
is delivered and hosted, 
you can begin to 
distribute and promote it 
according to your video 
strategy.

7. Distribution.

Watch the views, likes, 
shares and sales roll in, 
connect with your 
viewers and show them 
some love.

8. Engagement.

We shouldn't stop there 
— Get to know how your 
audience interacts with 
your video using analytics 
and use it to your 
advantage.

9. Analysis.

Review the data, adjust 
your strategy and 
continue to feed your 
audiences' 
content-hungry appetite 
until your goal is reached.

10. Repeat.



Say hello to Scott Green —

Your friendly neighbourhood Motion-Man.
Founder of Motion Videos UK and your new video and motion design sidekick.

All that’s left is you. MOTION
VIDEOS
UK©©

mailto:hello@motionvideos.uk
tel:+447706793483
https://motionvideos.uk
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